
New Delhi | Agency
Nearly 500 Global Capability
Centres (GCCs) in India are
apparently not realising their full
potential and have begun to
plateau, warranting a strategic
reset that prioritises enterprise
value, leadership and AI capabili-
ty over cost savings, a report said
on Friday. The GCC model in
India has reached an inflection
point and the centres, that define
the next phase, will be the ones
that get the foundational choices
governance model, talent strate-
gy, technology backbone right
early, according to the report from
UnearthIQ and Embark. Around
30 percent of GCCs established
after 2020 have already
plateaued, representing nearly
140-150 centres, and when com-
bined with an estimated 360-370
centres set up before 2020, the
total approaches a count of 500-
520. The report added that India's
GCC sector continues to witness
strong momentum and the coun-
try is expected to host about 2,500
plus GCCs by 2030. The surge in
GCC count is driven by strong
global demand, policy tailwinds,
and the rapid rise of next-gen
nano GCCs anchored in AI, digi-
tal, and innovation-led functions.
However, as enterprise expecta-
tions shift from cost efficiency to
business impact, ownership, and
innovation, not all GCCs are
evolving and maturing at the
same pace, the report added. 

"Criticize your own faults, express them openly, the faults will begin to weaken on their own."– Mahasthavir Shanti Muni
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India's forex reserves
rise $7.26 billion to

$674.193 billion

Mumbai | Agency
India's foreign exchange
reserves surged by $7.260
billion to $674.193 billion
in the week ended July 3,
reversing the decline
recorded in the previous
week, according to data
released by the Reserve
Bank of India (RBI) on
Friday. 

The value of India's
gold reserves rose by
$2.669 billion to
$105.205 billion during
the reporting week. The
country's holdings of
Special Drawing Rights
(SDRs) with the
International Monetary
Fund also increased by
$65 million to $18.623
billion. The country's
forex reserves had fallen
in the preceding reporting
week. The foreign
exchange reserves
declined by $5.65 billion
to $666.93 billion in the
week ended June 26.
Despite the recent volatil-
ity, India's reserves
remain among the highest
globally, although they

are below the record high
of $728.494 billion
reached in the week
ended February 27.
Meanwhile, banks have
registered a gradual
increase in the flow of
overseas funds after the
rollout of the Reserve
Bank of India's (RBI)
revised Foreign Currency
Non-Resident Bank
(FCNR-B) deposit
scheme and expect col-
lections to accelerate fur-
ther this month as aware-
ness among NRIs is
growing. The banking
industry has mobilised an
estimated $3-4 billion
through FCNR-B
deposits so far, according
to reports. Bankers expect
inflows to gather pace in
the coming weeks, partic-
ularly from non-resident
Indians based in the Gulf
region, the reports added.

Notably, the revised
scheme is expected to
attract $40-50 billion in
fresh FCNR-B deposits
over time, according to
bankers. 

New Delhi | Agency
India is shifting from foundational digiti-
sation towards more integrated, accessi-
ble and AI ready citizen services, with a
Digital Government Index score of 58.2,
a report said on Friday. The report from
US tech giant Adobe said that India's
digital government journey entered a
new phase. where focus expanded
beyond digitising services, to making
them more intuitive, accessible and AI-
ready. "By improving discoverability,
personalisation and content quality, min-
istries can deliver better citizen experi-
ences while ensuring trusted government
information remains visible in an AI-first
world," said Venu Juvvala, Head,
Customer Experience Orchestration
business, Adobe India. India's digital
transformation continues to be shaped by
initiatives such as Digital India, India
Stack and Gati Shakti, the report said.
"While progress varies across ministries,
mobile experience improved by 1.1 per-
cent, reflecting India's mobile-first
approach and the growing adoption of
platforms such as UMANG and
DigiLocker," it added. Customer experi-
ence eased 3.7 percent, highlighting
opportunities to strengthen accessibility,
readability and overall usability.

Auckland | Agency
As the Unified Payments Interface
(UPI) expands its global footprint,
New Zealand is ready to experience
the digital payment freedom that
comes with India's unique and
indigenously developed QR-based
system, its Trade and Investment
Minister, Todd McClay, said on
Friday. Speaking to IANS, the minis-
ter stressed that New Zealand is a
very open economy and one needs to
fit with the rules the country has in
place and "I don't think that will be
such a challenge."

"UPI can very much come to
New Zealand. Ultimately, digital
infrastructure is important. We're
modernising our economy. We're
very open to the world, and the Free
Trade Agreement (FTA) with India
makes it easier and creates greater

certainty," McClay said. He added
that these are "many of the conversa-
tions you'll start seeing business to
business as New Zealand looks to
invest in India. And of course, India
will be wanting to invest in New
Zealand." Prime Minister Narendra
Modi arrived in Auckland for a two-
day visit to New Zealand for the
final leg of his three-nation visit,
with his counterpart, Christopher
Luxon, in a special gesture, receiv-
ing him at the airport.

Earlier this week, PM Modi
announced that India's UPI will be
integrated with Indonesia's pay-
ment system, which will enable
tourists and businesses to make
cross-border retail payments more
easily by using their domestic pay-
ment apps. Addressing a joint
press conference with Indonesian
President Prabowo Subianto in
Jakarta, PM Modi said: "We are
delighted that India's UPI is set to
be integrated with Indonesia's pay-
ment system. This will boost both
the ease of doing business and the
ease of travel." UPI also went live
in Greece late last month, and eli-
gible customers can transfer
money instantly, securely, and
seamlessly, with transaction costs
reducing drastically to a fraction of
conventional transfer costs.

New Delhi | Agency
The Indian Railways has approved
a Rs. 206 crore investment for the
provision of the Kavach Version
4.0 enhanced safety system on 680
route kilometres of the Rewari-
Delhi and Shakurbasti-Bathinda
sections, including feeder branch
lines, of the Northern Railway's
Delhi Division, according to an
official statement issued on Friday. 

The project forms part of
Indian Railways' ongoing nation-
wide rollout of Kavach, aimed at
expanding the indigenous safety

system across high-density and
strategically important routes.
Kavach is India's indigenously
developed Automatic Train
Protection (ATP) system designed
to significantly enhance railway
safety by preventing Signal Passed
at Danger (SPAD) incidents and
train collisions. The system contin-
uously monitors train movements,
automatically applies brakes
whenever necessary, permits trains
to operate safely at maximum per-
missible speeds, and supports reli-
able train operations even during

adverse weather conditions such as
dense fog.

Deployment of Kavach
Version 4.0 on these important
routes of Indian Railways will
strengthen safety, improve opera-
tional efficiency, enhance reliabili-

ty of train operations and support
faster, technology-driven move-
ment of both passenger and freight
services, the statement said. The
Railways has also approved a proj-
ect worth Rs. 175 crore for cre-
ation of additional homing facili-
ties for 250 three-phase electric
locomotives at the High Horse
Power (HHP) Diesel Shed, Raipur,
under the South East Central
Railway (SECR) to strengthen
locomotive maintenance infra-
structure. Homing refers to the
assignment of a locomotive to a

designated locomotive shed,
which serves as its primary main-
tenance base. The homing shed is
responsible for the locomotive's
scheduled maintenance, safety
inspections, repairs, and overall
upkeep to ensure its safe and effi-
cient operation. The project has
been sanctioned as part of Indian
Railways' ongoing efforts to aug-
ment maintenance infrastructure in
line with the rapid expansion of
the electric locomotive fleet and
increasing freight and passenger
operations across the network. 

India's UPI welcome in New Zealand as we
modernise our economy: Trade Minister

Rs. 206 crore Kavach safety system approved for 680 km section of Northern Railway

India advances 
towards an AI-ready
digital future: Report

GCCs reach inflection
point in India, need a

strategic reset to realise
full potential: Report
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New Delhi | Agency
India's Council of Scientific
and Industrial Research (CSIR)
provided access to its
Traditional Knowledge Digital
Library to IP Australia under an
agreement signed during the
3rd India-Australia Annual
Summit in Melbourne, an offi-
cial statement said on Friday. 
The TKDL Access Agreement
is one of eighteen key out-
comes of the summit and will
allow IP Australia to consult
the database to identify rele-
vant prior art while examining
patent applications in accor-
dance with Australia's patent
laws and examination proce-
dures, the statement from the
Ministry of Science and
Technology said. The agree-
ment was concluded in the
presence of the Prime Minister
of India, Narendra Modi, and
the Prime Minister of Australia,
Anthony Albanese. The
Traditional Knowledge Digital
Library (TKDL), a first-of-its-
kind prior art database, has
been developed by India to pre-

vent the misappropriation of its
rich traditional knowledge
through the erroneous grant of
patents. The agreement will
facilitate more informed and
efficient patent examination
while helping prevent the grant
of patents on knowledge that is
already part of India's docu-
mented traditional heritage, the
statement noted.

India and Australia are both
home to rich indigenous
knowledge systems, traditional
practices and cultural expres-
sions that have evolved over
centuries and are vulnerable to
misappropriation. The signing
of the agreement reflects the
shared commitment of both
countries to safeguarding tradi-
tional knowledge and strength-
ening intellectual property sys-
tems through effective use of
documented prior art, the state-
ment said. The Traditional
Knowledge Digital Library
(CSIR-TKDL) was developed
to prevent the erroneous grant
of patents based on Indian tra-
ditional knowledge. 

India, Australia sign Traditional
Knowledge Digital Library access pact

to strengthen patent examination

SIP inflows hit three-month high in June;
Gold ETF inflows surge over 570%

New Delhi | Agency
Mutual fund systematic investment plan (SIP) inflows touched a three-
month high of Rs. 31,781 crore in June, an increase of 3 percent month-

on-month and 17 percent from a year
ago, despite volatile market condi-
tions amid West Asia conflict. In
addition, SIP contributions increased
by Rs. 827 crore from Rs. 30,954
crore in May. On a year-on-year
basis, inflows rose by Rs. 4,512
crore from Rs. 27,269 crore recorded

in June 2025. According to data released by the Association of Mutual
Funds in India (AMFI), gold exchange-traded funds (ETFs) witnessed a
sharp turnaround, attracting net inflows of Rs. 3,443.23 crore in June, up
570 percent against an outflow of Rs. 725 crore in May. 

New Delhi | BR News Network
businessremedies.com

The Executive Board of Directors of the
World Bank has approved financial assis-
tance to accelerate India's National Rooftop
Solar Programme. The objective of this ini-
tiative is to provide clean energy access to
millions of households across the country
and create around 17 lakh (1.7 million)
employment opportunities in the manufac-
turing, installation and service sectors of
renewable energy. India has set a target of
achieving 'Net Zero' emissions by 2070 and
increasing the share of non-fossil fuel-based
energy in electricity generation to 60 per-
cent by 2035.

Target to encourage installation 
of solar panels

Although large-scale solar energy projects
have progressed rapidly, the adoption of
domestic rooftop solar has remained rel-
atively slow. To promote this potential,
the central government has launched the
'PM Surya Ghar-Muft Bijli Yojana,'
which aims to encourage 1 crore rural
and urban families across the country to
install solar panels on the rooftops of
their homes, reduce electricity expenses
and promote domestic manufacturing of
solar equipment.

Domestic rooftop solar in India 
will get a boost

World Bank's Acting Country Director for
India, Paul Procee, said that the World Bank
has been supporting India's rooftop solar
sector for the last decade. During this peri-
od, more than $2 billion in financial assis-
tance has been mobilised, due to which the
country's installed rooftop solar capacity
has increased from 500 megawatts to more
than 27 gigawatts. He said that the new
financial assistance will provide a major
boost to domestic rooftop solar in India and
create millions of employment opportuni-
ties across the entire supply chain and
installation ecosystem.
Concessional loans and grants to be pro-

vided in financial package
The financial package approved for this

programme includes a loan of $82 crore
(820 million dollars) from the
International Bank for Reconstruction
and Development (IBRD), a concession-
al loan of $6 crore (60 million dollars)
from the Clean Technology Fund and a
grant of $1 crore (10 million dollars)
from the IBRD Livable Planet Fund.
Apart from this, the World Bank will also
mobilise $4.2 billion in private financial
assistance for this scheme. This amount
will be made available as loans through
commercial banks, which will make it
easier for families to install solar rooftops
at their homes.

Domestic rooftop solar market 
will see a transformation

Programme Task Team Leader Moez Sharif
said that this programme will bring a major
transformation in the domestic rooftop solar
market by removing financial barriers.
Along with this, the capacity of electricity
distribution companies (DISCOMs), banks
and vendors will also be enhanced so that
they can provide integrated and better serv-
ices to people. He said that with the help of
loans available without any collateral, more
and more families will be able to install
solar systems at their homes and significant-
ly reduce their monthly electricity bills.

Rooftop solar programme to get a boost now
World Bank Executive Board initiative: Financial assistance approved, estimated creation of 17 lakh jobs

‘‘We welcome this support from the World Bank. It will help make
India, as well as Rajasthan, a leader in the field of green energy. Our
collective objective is to make India a Green India as soon as possible.
The enthusiasm among people for the PM Surya Ghar Yojana will
receive a further boost, and more and more people will be encouraged
to install solar systems. That is our common objective, and we whole-
heartedly welcome this initiative.’’

- Nitin Agrawal, CEO, Rajasthan Solar Association
‘‘The World Bank has been contributing earlier as well. The subsidy
scheme in the solar sector is being operated with the support of the
World Bank. Now, this support will also be applicable to the PM Surya
Ghar Yojana. This will provide a major benefit to the scheme. It is pos-
sible that after this support, the government may also launch PM
Surya Ghar Yojana Part Two. Earlier, the target was to connect one
crore homes with solar energy in the country, but after receiving fund-

ing, the government may move forward rapidly in this direction.’’
-Ajay Yadav, President, Rajasthan Renewable Energy Association
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World Population Day will be
observed today to raise awareness
about poverty and maternal health

World Population Day
will be observed today
to make people aware
of serious issues such as
rising population, fami-
ly planning, gender

equality, poverty and maternal health. The begin-
ning of this day is linked to the Five Billion Day
event observed in 1987. On that day, the world’s
population reached the figure of 5 billion. In
view of this massive increase, the Governing
Council of the United Nations Development
Programme established this day in 1989. It was
observed for the first time on July 11, 1990, and
was marked by more than 90 countries. Since
then, it has been observed every year.

The main objective of observing this day is
to alert people about the impact of the growing
population on the environment, development
and natural resources, and to explain the
importance of reproductive health and family
planning so that maternal and infant mortality
rates can be reduced. It also aims to make
strategies to ensure better education, employ-
ment and living standards for everyone with
limited resources. In 2023, India surpassed
China to become the most populous country in
the world. In 2026, our population is expected
to be 146 crore. About 65 percent of the popu-
lation is below the age of 35. If they get the
right skills and jobs, this can become India’s
biggest strength. Employment, education,
health, crowding in cities and climate change
are all challenges before us, and these will
have to be balanced.
On this day, the government, NGOs, schools
and colleges organize seminars, rallies, poster
competitions and campaigns related to family
planning, Save the Girl Child and healthy fami-
lies. The Health Ministry also releases new data
and reports. It can be said that World Population
Day is not meant to create fear. 
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A new chapter of Agricultural Development in Rajasthan
Agriculture Department signs historic MoUs with 32 organizations

Jaipur
BR Team

A historic initiative was taken on Friday
to develop Rajasthan’s agriculture sec-
tor in line with modern, sustainable and
future-ready practices. The Agriculture
Department signed memorandums of
understanding with a total of 32 organi-
zations, including the National Institute
of Agricultural Marketing, 10 leading
agritech startups and 20 reputed civil
society organizations. This partnership
will prove to be a milestone for natural
farming, climate-resilient agriculture,
agricultural innovation, the spread of
modern technologies and a sustained
increase in farmers’ income. The aim of
the event is to make Rajasthan a hub of
natural and organic farming, for which
the Khet Bachao campaign was also
launched across the state.

The important ceremony, held at
Pant Krishi Bhawan in Jaipur, was
chaired by Principal Secretary,
Agriculture and Horticulture, Manju
Rajpal. She said that the current chal-
lenges in the agriculture sector cannot
be solved through government efforts
alone. For this, strong participation
between the government, research insti-
tutions, startups, civil society organiza-

tions and farmers is necessary. This
very approach has formed the basis of
this historic partnership.

Under the PM RKVY scheme, the
National Institute of Agricultural
Marketing provides annual grants of up
to Rs 25 lakh to 25 startups, up to Rs 5
lakh to 25 startups, and Rs 4 lakh per
student to four students for starting
startups. Manipal University is doing
excellent work in the field of AI. Under
this MoU, the use of AI in agricultural
activities will increase agricultural pro-
ductivity. To promote organic farming,
more than 100 senior officers of the
Agriculture Department from across the
state, including officers of the levels of
Additional Director, Joint Director,
Deputy Director and Assistant Director,
held discussions on cow-based natural
and organic farming at Ramshantay
Organic Agriculture and Training

Centre and Goyal Rural Development
Institute, Kota.

Agriculture Commissioner Naresh
Kumar Goyal said that Farmer IDs have
been created for more than 87 lakh farm-
ers in the state. The Fertilizer Sales
Application System has been launched as
a pilot project in Rajsamand and Sirohi.
Through this system, subsidized fertiliz-
ers are being distributed to farmers on
the basis of their Farmer IDs. More than
150 modules have been developed on the
Raj Kisan Sathi app so that farmers can
get the benefits of departmental schemes
on a single platform.

He said that all these organizations
will work together on one platform,
which will help farmers of the state ben-
efit from organic and natural farming.
Every quarter, all MoU organizations
will jointly discuss the progress of
work. District-level seminars will be

organized, in which the district admin-
istration will play an important role.

All memorandums of understand-
ing are non-funded. This will not put
any additional financial burden on the
state government. Instead, by making
better use of available resources, the
effectiveness of departmental schemes
will increase many times. He said that
the framework of this cooperation
model was prepared on the basis of
suggestions and experiences of various
institutions during the state-level con-
sultation workshop held on January 12,
2026.
Support will be provided from nat-

ural farming to carbon credits
Agriculture Commissioner Naresh
Kumar Goyal said that through these
partnerships, joint work will be done
in many important areas such as natu-
ral and organic farming, climate-
resilient agriculture, water conserva-
tion, community resource manage-
ment, agricultural training, capacity
building, agricultural policy formula-
tion, the Agriculture-2047 roadmap,
carbon credits, value addition, certifi-
cation, marketing, women farmer
empowerment and agricultural devel-
opment in tribal areas.

New Esya Centre study warns GST interpretation
could make subscription-based ride-hailing models
unviable, hurt drivers and raise costs for consumers
Survey of over 2,100 drivers and passengers across 13 cities finds proposed GST treatment under

Section 9(5) risks lower earnings, higher fares, increased informality, and loss of safety gains

Jaipur
BR Team

A new report released by Esya
Centre, Balancing Efficiency and
Equity: Evidence From India’s
Technology-Intermediated Transport
Services Under The GST Regime,
finds that applying GST liability
under Section 9(5) of the CGST Act
to subscription-based ride-hailing
platforms could be both legally prob-
lematic and practically impossible to
implement, while imposing signifi-
cant costs on drivers and consumers.

The study, based on a survey of
1,044 drivers and 1,059 passengers
across 13 Indian cities, examines
the growing Software-as-a-Service
(SAAS) model used by ride-hailing
platforms which operates as a dis-
covery-only lead generation model,
where drivers pay a fixed subscrip-
tion fee to access a platform but
independently determine fares, col-
lect payments, and retain the entire
ride fare.Unlike traditional com-
mission-based aggregators, SAAS
platforms neither determine ride
prices nor process payments. As a
result, the report argues that impos-
ing GST liability ride fares under
subscription-based platforms under
Section 9(5) creates a fundamental
implementation challenge, particu-
larly in cases where the transporta-
tion service is provided independ-
ently by drivers, many of whom
may not fall within the GST regis-
tration threshold. The report also
highlights that conflicting Advance
Ruling Authority decisions across
states have created significant
uncertainty, with functionally iden-
tical business models receiving dif-
ferent tax treatment. 

This ambiguity, researchers
argue, undermines tax neutrality and
creates uneven competitive condi-
tions within India's digital mobility

sector.Commenting on the findings,
Meghna Bal, Director, ESYA Centre,
said: "India's mobility sector is
evolving rapidly, and newer platform
models are creating greater flexibili-
ty and choice for both drivers and
consumers. Our research indicates
that subscription-led models are
gaining traction because they offer
greater earning predictability and
transparency for drivers while con-
tinuing to support affordable mobili-
ty for consumers. 

As these models scale, it is
important that regulatory and taxa-
tion frameworks evolve in step with
innovation."Commenting on the
findings, Jayashree Parthasarathy,
Tax Partner, EY, said: “The evolu-
tion of digital mobility platforms is
prompting a re-examination of how
indirect tax frameworks are applied
to new-age business models. As plat-
form structures move towards sub-
scription, there is a need to ensure
that tax interpretations remain
aligned with these models. The inter-
section of technology, mobility, and
taxation is still evolving, and policy
frameworks will need to keep pace
with innovation.”Drivers Expect
Earnings Losses and Reduced
ParticipationThe study finds over-
whelming support among drivers for
subscription-based platforms.
However, if GST liability were
imposed on ride fares under Section

9(5):More than three-quarters of
drivers expect negative impacts on
their livelihoods.Four out of five
affected drivers anticipate lower
take-home earnings.Nearly 60 per-
cent expect fewer bookings.Around
45 percent fear losing customers due
to higher prices. 

Approximately 40 percent indi-
cate they would increase informal or
off-platform rides.More than half of
drivers indicate they would increase
non-platform rides or reduce plat-
form participation.Consumers Face
Higher Costs and Reduced
MobilityThe research also reveals
substantial consumer sensitivity to
fare increases. The impact would be
particularly severe for women,
lower-income users, and those who
rely on ride-hailing services for late-
night travel, emergency trips, and
access to employment.Nearly 68
percent of passengers report they
would reduce their use of app-based
ride services if fares increased by
just 5 percent.

Half of surveyed passengers say
they would consider switching back
to traditional taxis if costs
rise.Nearly nine in ten passengers
rate platform safety features as very
or extremely important.Call for
Clarification Under Section 9(5)The
findings come at a time when policy-
makers and industry stakeholders are
exploring new approaches to
strengthen driver livelihoods and
expand mobility access. Initiatives
such as Bharat Taxi reflect a broader
shift towards driver-centric mobility
models that seek to improve earn-
ings transparency and economic par-
ticipation. To address the concerns,
ESYA Centre recommends that GST
liability under Section 9(5) be clari-
fied to apply only where platforms
exercise control over fare determina-
tion or fare collection. 

Jayashree Parthasarathy,
Tax Partner, EY

Pink city's event manager Ajay Chouhan honoured at WOW Awards Asia 2026
Jaipur|BR Team

Renowned event manager from the Pink City and Director
of Challengers Events, Ajay Chouhan has been honoured
in the "Event Manager A-List 2026" category at the pres-
tigious WOW Awards Asia 2026. The award was present-
ed during a grand ceremony held at the Jio World
Convention Centre, Mumbai, where distinguished event
professionals from across the country were recognized for
their outstanding contributions to the industry. Ajay
Chouhan is the only representative from Rajasthan to
receive this prestigious honour. With over 20 years of
experience in the event industry, he has established a
remarkable reputation by successfully managing corporate

events, government programmes, brand launches, cultural
festivals, destination weddings, and large-scale live
events. Under his leadership, Challengers Events has suc-
cessfully executed numerous high-profile events across
India and has earned recognition for its professionalism

and excellence.Currently serving as the Vice President of
the Federation of Rajasthan Event Managers (FOREM)
Ajay Chouhan has been playing a significant role in the
growth of the event industry by promoting professional
networking and encouraging aspiring event entrepreneurs.
Expressing his gratitude, Ajay Chouhan said, "This recog-
nition is a matter of immense personal pride for me. At the
same time, I believe it will serve as an inspiration for pro-
fessionals working in Rajasthan's event, tourism, and
allied industries." It is noteworthy that WOW Awards Asia
is regarded as India's most prestigious awards platform for
the event, experience, and live entertainment industry, rec-
ognizing excellence and innovation across the sector.
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In this tax filing season, JioFinance
has brought back its highly popular
tax planning and filing module,
along with rewarding JioPoints ben-
efits. Starting at just Rs. 24 for self-
service options, the platform pro-
vides a seamless, fully digital solu-
tion to simplify income tax return
(ITR) filing and financial year plan-
ning for millions of Indian citizens,
without any paperwork.
Elevating the value proposition this
year, JioFinance has integrated its
native rewards ecosystem directly
into the service, allowing taxpayers
to receive redeemable JioPoints ben-
efits worth up to 25% of their total
filing fees*, transforming an annual
administrative routine into an afford-
able and highly rewarding experi-
ence. Taxpayers can seamlessly
redeem these points directly within
the app for popular brand vouchers,
exclusive shopping deals, and part-
ner offers.
Offered in partnership with

TaxBuddy (SSBA Innovations Ltd)-
a registered E-Return Intermediary
(ERI)-the module delivers a guided
experience with built-in compliance
tools, a robust tax planner, and pro-
fessional advisory options. The intu-
itive interface helps individuals opti-
mize deductions under sections like
80C and 80D, evaluate tax regimes,
and monitor their return or refund
status directly within the app.
Built on a foundation of trust and
data safety, the tax module ensures
all taxpayers' data is handled exclu-
sively within TaxBuddy's regulated,
industry-grade encrypted framework
for the sole purpose of income tax
return filing, and is never accessed
or used for any other purpose at any
stage by JioFinance. This integration

allows users to manage their compli-
ance with absolute peace of mind,
backed by advanced data security
protocols.
Surbhe S Sharma, Chief Executive
Officer, Jio Finance Platform and
Service Limited said: "Our goal with
JioFinance has always been to sim-
plify complex financial tasks and
give users complete control of their
financial well-being. With our
extremely accessible and affordable
tax module, we are removing the tra-
ditional friction and high costs of
ITR filing. Combined with a reward-
ing JioPoints structure and a privacy-
by-design framework, we are deliv-
ering an experience that is not just
efficient, but thoroughly secure and
rewarding."

Commenting on the tax module,
Srinivas Reddy, Co-founder and
Chief Technology Officer,
TaxBuddy said: "This partnership
with JioFinance will enable ordinary
Indians to file their taxes seamlessly,
securely, and with confidence, pow-
ered by TaxBuddy's regulated ERI
framework."
The JioFinance App provides com-
prehensive options tailored to differ-
ent income profiles and tax filing
complexities, ensuring users only
pay for what they need.
While Do-It-Yourself (DIY) plans
offer comprehensive data-fetching
from the Income Tax Department
portal alongside optional notice
management, all Expert-Assisted
options automatically include free
Notice Management. Under this
assisted tier, a dedicated tax profes-
sional handles all computations and
filings, and the team will manage the
response at no extra charge if an offi-
cial tax notice is later received for a
return filed through the platform.

JioFinance brings back tax filing starting at
just Rs. 24 with exciting JioPoints benefits
Features a comprehensive suite of DIY and Expert-Assisted

filing options tailored for all income levels
Users receive a JioPoints benefit worth up to 25% of their

filing fees, redeemable for brand vouchers and exclusive deals

Bengaluru | BR Team
FundsIndia's Assets Under
Management (AUM) has
crossed Rs. 30,000 crore.
Earlier this year, the company
had crossed the Rs. 25,000
crore mark, which came
approximately 11 months after
surpassing the Rs. 20,000 crore
milestone. This growth was not
driven by a single large invest-
ment or any one favourable
market condition. It was made
possible because retail
investors increased their SIP
investments, IFA partners
expanded the scope of their
financial advisory services,
and the Private Wealth busi-
ness rapidly grew by earning
the trust of affluent and HNI
clients within a short period.
Investors across different
income groups and cities in
India are now looking for
investment advice that remains
reliable not only during
favourable market conditions
but also during uncertain times.
FundsIndia is building a plat-
form and advisory capability
that combines deep research
with technology, making it use-
ful for everyone-from a first-
time investor in a Tier-2 city to
an experienced investor in a
metropolitan city.
All three of the company's core
businesses-D2C, Partner and
Private Wealth-have estab-
lished a strong identity in their
respective segments. The D2C
business has helped more
investors move beyond merely
thinking about investing to
actually beginning their invest-
ment journey and adopting reg-
ular SIP investments instead of
limiting themselves to lump-
sum investments. The Partner
vertical has equipped IFAs and
Mutual Fund Distributors
(MFDs) with stronger research
and modern technology tools,
enabling them to advise their
clients with greater confidence.
Meanwhile, the Private Wealth
business has rapidly built its
reputation on the foundation of
strong relationships and trust.
Today, FundsIndia serves near-
ly 30 lakh investors across
India. Of these, around 71.79%
are from cities outside the
major metropolitan areas. This
reflects how disciplined invest-
ing is gradually but steadily
establishing itself across the
country.
Commenting on this achieve-
ment, Akshay Sapru, Group
CEO of FundsIndia, said:
"Reaching the Rs. 30,000 crore
milestone is extremely signifi-
cant for us, but even more
important is how we achieved

it. Especially over the past few
months, the markets have put
investors' confidence and
patience to a tough test. We
have reached this milestone by
moving forward one step at a
time, building strong relation-
ships with every investor and
maintaining trusted engage-
ment with every advisor and
partner. We believe this is the
most important foundation for
sustainable long-term growth.
All three parts of our business
are making meaningful contri-
butions to this growth. Our
Private Wealth business is
leading this expansion, demon-
strating that once the trust of
HNI clients is earned, the
results can be extremely posi-
tive. Our D2C platform contin-
ues to simplify the investment
journey for retail investors. At
the same time, our partners are
becoming increasingly capable
and confident. This balanced
growth gives us confidence not
only in achieving a milestone
but also in the journey ahead.
We still have a long way to go.
Indian investors today are
more aware than ever before,
and they expect not only better
returns but also high-quality
services. That continues to
motivate us to improve every
day. Our objective is to contin-
uously strengthen our research,
technology and advisory capa-
bilities so that we can continue
earning the trust of investors.
At the same time, we remain
committed to ensuring that
quality and governance are
never compromised as we
grow. We are grateful for
where we are today and fully
aware that there is still a long
journey ahead."
Backed by WestBridge Capital,
FundsIndia continues to invest
in its technology and data
infrastructure. The company is
also strengthening its AI
(Artificial Intelligence) and
analytics capabilities to make
investment advice more per-
sonalised and accessible at
scale. With a team of 1,260
professionals, the company is
continuously expanding its
workforce to meet the require-
ments of its next phase of
growth.
Even after achieving 
this important milestone,
FundsIndia's priority
remains unchanged-to enable
more Indians to invest with
clarity, consistency and con-
fidence, while also equip-
ping the IFA and advisory
community with effective
tools that help them do the
same for their clients.

FundsIndia crosses Rs. 30,000
crore AUM milestone

Solfin eyes Rs. 500–600 crore debt raise 
after securing CARE A- rating; targets 

Rs. 1,000 crore capital deployment

New Delhi | BR Team
Solfin Sustainable Finance
Private Limited, one of India's
fastest-growing green financ-
ing NBFCs, is preparing to
raise Rs. 500-600 crore
through institutional debt after
securing an investment-grade
CARE A- credit rating. The
company aims to deploy near-
ly Rs. 1,000 crore of capital to
accelerate clean energy
financing in India. This debt-
raising plan comes after the
company recently raised Rs.
280 crore in equity and turned
profitable in its very first year
of operations. This marks a
significant milestone in the
company's growth as an insti-
tutionally backed green
financing platform built to
support India's rapidly
expanding distributed renew-
able energy ecosystem.

As India aims to achieve
500 GW of non-fossil fuel
capacity by 2030, access to
affordable, timely and criti-
cal financing remains one of
the most important factors
for the country's clean energy
transition. Although techno-
logical advancements and
supportive policy measures
have accelerated the adoption
of solar solutions, the avail-
ability of finance still deter-
mines how quickly homes,
MSMEs, commercial enter-
prises and developers can
adopt renewable energy solu-
tions. Solfin was established
to address this challenge
through a technology-based
financing platform specifi-
cally designed for green
assets.

Since its inception, Solfin
has built a differentiated
financing ecosystem that
relies on its unique under-
writing rules, data-driven
credit assessment and fully
digital lending process.
Today, the company works
with more than 1,350 ecosys-
tem partners, including EPC
companies, dealers, OEMs
and leading manufacturers
such as Waaree Energies. It
provides financing solutions
for the residential, commer-
cial and industrial (C&I),
group housing society, EPC
and dealer segments. Its inte-
grated technology platform
enables residential loan
approvals in just a few days,

while complex commercial
and industrial financing is
also approved within a matter
of days. The company
recently strengthened its bal-
ance sheet by raising Rs. 280
crore in equity and achieved
profitability in its first year of
operations. This reflects the
strength of its business model
and its disciplined approach
to growth. With the CARE
A- rating and these achieve-
ments, Solfin is now ready to
enter the next phase of
expansion with strong insti-
tutional credibility and better
access to the capital required
for growth.

Commenting on the
development, Gautam
Kaushik and Pramod
Mahant, Co-founders of
Solfin Sustainable Finance,
said: "India's clean energy
transition will ultimately
require not only construction
but also financing. As distrib-
uted renewable energy
expands across the country,
specialized financial institu-
tions will play a significant
role in ensuring that capital
availability keeps pace with
demand. Our recent equity
raise, achievement of prof-
itability and now the CARE
A- rating clearly show that
this is an institution where
technology, disciplined
underwriting and strong
operations are followed to
provide financing at scale.
This rating further strength-
ens our ability to responsibly
raise institutional debt, while
accelerating the expansion of
fast and transparent financ-
ing solutions for homeown-
ers, MSMEs, businesses,
EPC companies and channel
partners across the country,
especially in Tier-2 and Tier-
3 markets."

This rating also reflects
the strategic support Solfin
receives from Waaree Group,
one of India's leading renew-
able energy companies,
which gives the company the
benefit of deep sector
expertise and a strong
ecosystem. This integrated
approach has helped Solfin
become a specialized green
financing platform that
leverages technology, sec-
toral expertise and strong
distribution partnerships to
solve one of the key chal-
lenges of India's energy tran-
sition - access to affordable
and efficient financing.

Mumbai | BR Team
Federal Bank today
announced that S&P Global
Ratings has assigned the
Bank its inaugural inter-
national issuer credit rat-
ings of BBB-/Stable for
the long-term and A-3
for the short-term. The
assignment of the BBB- long-
term issuer credit rating
places Federal Bank in the
global investment-grade cate-
gory and marks an important
milestone in the Bank's evo-
lution. It is the first interna-
tional issuer credit rating
assigned to the Bank by S&P
Global Ratings.

The rating reflects an
independent assessment of
Federal Bank's credit profile
and underscores the strength
of its franchise, disciplined
risk management, sound capi-
talisation, diversified funding
profile, liquidity position and
consistent financial perform-

ance. As one of India's lead-
ing private sector banks,
Federal Bank has, over the

years, strengthened its bal-
ance sheet, enhanced the
quality of its liabilities, main-
tained healthy capital buffers,
improved profitability and
continued to invest in technol-
ogy and customer experience.
The investment-grade rating
reflects the progress the Bank
has made in building a
resilient and sustainable bank-
ing franchise. The rating is
expected to further strengthen
Federal Bank's visibility
among global investors and
international financial institu-
tions, while reinforcing confi-
dence among customers,
counterparties and other
stakeholders.

Commenting on the rat-
ing, Mr. KVS Manian,
Managing Director & CEO,

Federal Bank, said: "Our
inaugural international
investment-grade issuer
rating from S&P Global
Ratings is an important

milestone for Federal Bank. It
reflects the strength of our
franchise, the resilience of
our business model and the
disciplined approach we have
adopted towards growth, risk
management and governance.

This recognition comes at
a defining phase in the Bank's
journey as we continue to
build a future-ready institu-
tion with a sharp focus on
customer excellence, sustain-
able growth and long-term
value creation. We remain
committed to maintaining
strong financial fundamentals
while pursuing growth oppor-
tunities across our chosen
segments"

Federal Bank receives its first 
international investment-grade issuer

rating from S&P Global Ratings

Mumbai | Agency
Domestic equity benchmarks ended
about 1 percent higher each on
Friday, extending their gains on the
back of strong buying in information
technology (IT), financial stocks,
and realty stocks. Nifty settled at
24,206.90, up 244.10 points or 1.02
percent. Similarly, Sensex climbed
827.57 points or 1.08 percent to
close at 77,569.39. 

The rally was led by IT and real-
ty stocks, with the Nifty IT index ris-
ing around 2 percent to emerge as the
top-performing sector. Financial
stocks also witnessed broad-based
buying, lending further support to
the market rally. Nifty Realty index
jumped over 3 percent, followed by
Nifty PSU Bank, which surged 3
percent. Nifty Chemicals, Nifty
Metal, Nifty Cement and Nifty Oil &
Gas indices advanced up to 1.66 per-
cent. Meanwhile, Nifty FMCG was
only major sectoral gauge to close
marginally lower, slipping 0.08 per-
cent. According to market experts,

positive business updates from banks
and an encouraging outlook for the
IT sector, supported by stable earn-
ings estimates, a likely recovery in
global technology spending and
opportunities arising from artificial
intelligence (AI), have boosted
investor confidence at the start of the
June quarter earnings season. "If
first-quarter earnings continue to
beat expectations, concerns over
future earnings growth could ease
further, supporting the ongoing mar-
ket uptrend. The rally has also broad-

ened, with sectors such as real estate
and metals witnessing strong partici-
pation," the experts said. The experts
further noted that easing crude oil
prices and a recovery in global tech-
nology stocks have improved senti-
ment towards Indian equities, help-
ing revive foreign institutional
investor (FII) inflows. International
benchmark Brent crude declined
more than 1 percent to $75.41 per
barrel, while US West Texas
Intermediate (WTI) crude fell 1.27
percent to $71.16 per barrel.

Sensex, Nifty end 1% higher as
IT, financial stocks rally

Equity mutual fund inflows
rise 26% to Rs. 28,973
crore in June: AMFI data

New Delhi | BR Team
Equity-orientated mutual funds attracted
net inflows of Rs. 28,973.41 crore in June

- up 26.47 percent
m o n t h - o n - m o n t h
which indicated sus-
tained investor interest
in equities despite
volatility in the broad-
er market amid geopo-
litical tensions,

according to monthly data released by the
Association of Mutual Funds in India
(AMFI) on Friday. The equity mutual fund
category mobilised Rs. 67,600.90 crore
during the month, while redemptions stood
at Rs. 38,627.49 crore, resulting in a net
inflow of Rs. 28,973.41 crore. In May,
equity mutual funds recorded a net inflow
of Rs. 22,907.77 crore. Among equity
schemes, mid-cap funds recorded the
highest net inflow of Rs. 6,090.17 crore,
followed by small-cap funds at Rs.
5,601.96 crore and flexi-cap funds at Rs.
5,231.31 crore. Meanwhile, large and
mid-cap funds received net inflows of
Rs. 4,321.32 crore. Multi-cap funds
attracted Rs. 3,070.26 crore, while large-
cap funds saw net inflows of Rs.
2,067.48 crore. In addition, sectoral and
thematic funds garnered net inflows of
Rs. 1,469.26 crore, while focused funds
received Rs. 1,118.18 crore, according to
the AMFI data. Value and contra funds
recorded net inflows of Rs. 686.79 crore.
Dividend yield funds witnessed a mar-
ginal net outflow of Rs. 49.44 crore,
while Equity Linked Savings Schemes
(ELSS) saw net outflows of Rs. 633.88
crore during the month. The AMFI data
highlighted that the assets under manage-
ment (AUM) of equity-orientated
schemes stood at Rs. 37.34 lakh crore as
of June 30. Beyond equity, Gold ETFs
attracted net inflows of Rs. 3,443.23
crore, while other ETFs received Rs.
13,237.76 crore during the month. 

Mumbai | BR Team
India's mutual fund industry is expanding rapidly. In this
environment, the process of physical Systematic
Investment Plan (SIP) and bank mandate registration has
traditionally involved a multi-stage verification process
to ensure full compliance and data accuracy. 

While digitisation has made the process faster than
before over the past few years, the activation of physical
SIP registrations across the industry has still taken an
average of 21 to 30 days. Praveen Shankaran, Chief
Operating Officer, Domestic Fund Services,
KFintech, said, "With KFintech's FinAx, we have
undertaken the task of simplifying the administrative

journey of SIP activation while optimising processing
time for investors. By bringing together AI, automa-
tion and intelligent workflow design, we have trans-
formed an operational process that previously took
several weeks into an experience that is now com-
pleted on the same day in most cases. This is a mean-
ingful step towards creating a more responsive and
investor-centric mutual fund ecosystem."

KFintech's 'FinAx' enables same-day physical SIP registration



AU Small Finance Bank and Zaggle Launch Customizable Co-Branded Credit Card 
Mumbai | BR Team

AU Small Finance Bank (AU
SFB), India's largest Small
Finance Bank and among the first
in over a decade to receive the
Reserve Bank of India's in-princi-
ple approval to transition into a
Universal Bank, together with
Zaggle Prepaid Ocean Services
Limited (Zaggle), a leading spend
management and SaaS-led fintech
platform, today announced the
launch of the AU Zaggle Co-
Branded Retail Credit Card - a
differentiated offering that com-
bines enhanced rewards, cus-
tomizable benefits and a seamless
digital experience for today's
evolving consumers.

The Card introduces an inno-
vative Zagg Coins-to-cashback
proposition, enabling cardholders
to earn accelerated Zagg Coins
across UPI and contactless
spends, higher cashback upon
crossing spend milestones and
much more. Available on both
Visa and RuPay networks, the
card offers customers the flexibil-
ity to choose their preferred pay-
ment network.

Key offerings include:
Up to 8% Zagg Coins on con-
tactless payments using the
Visa card.

Up to 8% Zagg Coins on
everyday UPI transactions
using the RuPay card through
the zagg.money app.
Up to 4% Zagg Coins on e-
commerce spends.
1% Fuel surcharge waiver on
fuel transactions.
Zagg Coins can be converted

into cashback through the
zagg.money app, with the amount
directly credited to the cardhold-
er's credit card account.

The AU Zaggle Credit Card is
built to move with the customer's
evolving needs offering cus-
tomers the flexibility to activate

curated value passes that unlock
additional benefits across cate-
gories such as groceries and din-
ing, utility bill payments, enter-
tainment, travel and accelerated
spend-based rewards. Customers
can also access exclusive vouch-
ers, airport lounge benefits and
category-specific privileges
through these passes at their con-
venience on zagg.money app.

The partnership combines
AU's robust credit card platform,
strong risk management capabili-
ties and customer-centric banking
expertise with Zaggle's technolo-
gy-led rewards and engagement

ecosystem. Zaggle's extensive
corporate relationships further
create an opportunity to offer the
card to employees across its cor-
porate network, supported by a
compelling rewards proposition
and attractive EMI offerings.

The AU Zaggle Credit Card
will be distributed through the
zagg.money app, website and
assisted channels, leveraging
Zaggle's growing consumer
ecosystem to drive customer
acquisition and engagement.

Commenting on the launch,
Mr. Yogesh Jain, Chief Operating
Officer, AU Small Finance Bank,
said, "At AU Small Finance Bank,
customer-centric innovation
remains at the core of our
approach. The launch of the AU
Zaggle Co-Branded Retail Credit
Card reflects our commitment to
delivering differentiated financial
solutions that create tangible
value. By combining AU's trusted
banking strengths with Zaggle's
digital rewards and engagement
ecosystem, we are introducing a
unique proposition that enhances
the way customers engage with
their everyday spending needs.
We are confident this partnership
will resonate with India's digitally
empowered consumers."

Haridwar | BR Team
In a landmark initiative to advance the
integration of India's traditional knowl-
edge systems with modern medical sci-
ence, Patanjali Research Foundation
(PRF), the University of Patanjali, and
the All India Institute of Medical
Sciences (AIIMS), Rishikesh, have for-
malised their collaboration by signing a
Memorandum of Understanding (MoU).

The agreement has been estab-
lished to foster collaboration across
clinical studies, scientific research, aca-
demic partnerships, the exchange of
researchers and subject-matter experts,
and innovation in the field of health sci-
ences. Through this strategic partner-
ship, the institutions will leverage the
complementary strengths of Ayurveda
and modern medicine to develop evi-
dence-based healthcare solutions that
benefit patients and society.

On this occasion, Acharya
Balkrishna stated that the collaboration

would not only elevate the partnership
among the participating institutions but
also strengthen an integrated healthcare
model in India, where traditional Indian
medical wisdom and modern scientific
methodologies work synergistically.

He further emphasised that
Patanjali firmly believes that collabo-
rative clinical research supported by
rigorous scientific evidence will pave
the way for more effective, reliable,
and evidence-based healthcare solu-
tions for mankind.

Prof. (Dr.) Meenu Singh,
Executive Director and CEO, AIIMS
Rishikesh, remarked that scientific dia-
logue and collaboration between mod-
ern medicine and traditional knowl-
edge are the need of the hour. She high-
lighted that the MoU would open new
avenues for clinical research, innova-
tion, and academic excellence.

She further expressed confidence
that the joint research initiatives under-

taken through this collaboration would
generate robust scientific evidence,
contributing significantly to improved
patient care and enhancing the overall
quality of healthcare services.

On this occasion, Prof. Mayank
Kumar Agrawal, Pro-Vice-
Chancellor, University of Patanjali,
was also present, and he stated that the
participating institutions will collabo-

ratively share scientific and technical
expertise as necessary and will organ-
ise training and exchange programs
for students, research scholars, and
scientists as per the agreement. 

At the occasion, Prof. Shailendra
Handu, Dean (Research), AIIMS
Rishikesh, highlighted that this partner-
ship would promote the development of
scientifically validated, evidence-based

healthcare solutions for patients by har-
nessing the combined strengths of
Ayurveda and modern medicine. He
added that this agreement is expected to
mark a significant milestone in advanc-
ing integrated and holistic healthcare.

Dr. Anurag Varshney, Chief
Scientist at Patanjali Research
Foundation, stated that the agreement

extends far beyond collaborative
research. It will significantly strength-
en the scientific capabilities of both
institutions by promoting clinical stud-
ies and data-driven research, and by
creating a dynamic platform for the
intellectual and scientific development
of young researchers.

He underscored that close collabo-
ration among experts from various dis-

ciplines across partnering institutions
would promote high-quality interdisci-
plinary research adhering to interna-
tional scientific standards, thereby
strengthening India's global scientific
reputation. The collaboration is also
aligned with the Government of India's
broader vision to position the country
as a global leader in healthcare by fos-
tering innovation, scientific research,
and the convergence of traditional
knowledge and modern science. 

This collaboration among the three
institutions signifies a new chapter in
integrated health research in India. It
aims to accelerate scientific break-
throughs and support the creation of
evidence-based healthcare solutions
that will benefit millions both in India
and globally. By establishing a robust
link between Ayurveda, modern medi-
cine, education, and research, this part-
nership is set to enhance India's stature
as a leader in global health innovation.

Patanjali Research Foundation, University of Patanjali, and AIIMS Rishikesh Sign Memorandum of Understanding (MoU)
Clinical Research, Innovation, and Knowledge Collaboration Enter a New Era

‘‘This collaboration would strengthen an integrated healthcare model in India, where traditional Indian
medical wisdom and modern scientific methodologies work synergistically’’- Acharya Balkrishna

‘‘Scientific dialogue and collaboration between modern medicine and traditional knowledge are the need
of the hour’’ - Prof. (Dr.) Meenu Singh, Executive Director and CEO, AIIMS Rishikesh
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New Delhi | BR Team
Alexander George Muthoot, Joint Managing Director,
The Muthoot Group, has been honoured with the presti-
gious "Top 50 Successful Successor Award" by Hurun
India, recognising his exemplary leadership and outstand-
ing contribution towards strengthening and transforming
one of India's most respected family-owned business
groups. The award was presented at the distinguished
Hurun India Future Forum & Awards 2026, held at Hyatt,
New Delhi, on July 8, 2026. The event brought together
India's leading entrepreneurs, business leaders and next-
generation successors who are driving innovation, busi-
ness excellence and sustainable economic growth. The
Top 50 Successful Successor Award is conferred follow-
ing a rigorous nationwide assessment conducted by
Hurun India in association with ASK Wealth. The recog-
nition celebrates exceptional next-generation leaders who
have successfully carried forward their family business
legacy while creating significant value through visionary
leadership, innovation, business expansion, governance
excellence and employment generation.
Expressing his gratitude on receiving the honour,
Alexander George Muthoot, Joint Managing Director,
The Muthoot Group, said: "I am deeply honoured to
receive this recognition from Hurun India and ASK
Wealth. This award is not just a personal milestone but a
tribute to the enduring values, entrepreneurial spirit and
unwavering commitmentof our founders whose vision,
values and entrepreneurial spirit have shaped our remark-
able journey over the centuries. I pay my heartfelt tribute
to my father, Late Shri M. G. George Muthoot, Former
Chairman of The Muthoot Group, whose visionary lead-
ership, unwavering integrity and commitment to excel-
lence continue to inspire us every day.
I dedicate this recognition to our board members, employ-
ees, customers, partners and well-wishers, whose trust and
support continue to inspire us. We remain committed to
building a future-ready organisation while preserving the
legacy of the Muthoot Family and contributing meaning-
fully to India's economic growth and social progress."
Under the leadership of Alexander George Muthoot, The
Muthoot Group has continued to strengthen its position
as one of India's leading diversified business conglomer-
ates. The Group has consistently focused on sustainable
growth, customer-centric innovation, digital transforma-
tion, robust corporate governance and impactful social
responsibility initiatives while expanding its presence
across domestic and international markets. This presti-
gious recognition reaffirms The Muthoot Group's com-
mitment to excellence and highlights the significant role
of visionary next-generation leaders in shaping the future
of Indian enterprise and contributing to the nation's eco-
nomic development.

Alexander George Muthoot Conferred
with Hurun India's Prestigious "Top 50

Successful Successor Award"

Jaipur | Charu Bhatia
Personalisation is becoming one of
the defining trends in wealth man-
agement, with direct indexing
emerging as a key strategy for
financial advisors looking to deliv-
er customised, tax-efficient portfo-
lios. Reflecting this shift, US-based
investment solutions provider Aris
Investing has been named a finalist
in the Asset Managers - Direct
Indexing category at the 2026
Wealth Management Industry
Awards, popularly known as the
"Wealthies."

The recognition comes for the
company's Direct Indexing Assist
(DI Assist) platform, designed to
simplify the adoption of direct
indexing for financial advisors. The
solution enables advisors to build
personalised investment portfolios
while improving tax management
and maintaining continuous portfo-
lio oversight.

Direct indexing has gained trac-
tion globally as investors increasing-
ly seek greater flexibility than tradi-
tional mutual funds or exchange-
traded funds (ETFs). Instead of

investing in a pre-packaged fund,
investors directly own the underly-
ing stocks of an index, allowing
advisors to tailor portfolios accord-
ing to financial goals, tax considera-
tions and individual preferences.

Industry experts believe this
growing demand for customised
investment strategies is reshaping
the wealth management landscape.
Beyond direct indexing, firms are
expanding their offerings to include

long-short investment strategies,
model portfolios and unified man-
aged accounts (UMAs), giving
advisors more tools to deliver per-
sonalised financial solutions.

Commenting on the recogni-
tion, Chetan Desai, Founder and
CEO of Aris Investing, said that the
demand for greater personalisation,
tax efficiency and portfolio flexi-
bility continues to grow among
investors. He noted that wealth

managers are increasingly seeking
scalable technology solutions that
allow them to customise invest-
ments while maintaining efficient
portfolio management.

Now in its 12th edition, the
Wealth Management Industry
Awards recognise companies and
professionals driving innovation
across financial advice, investment
management and advisor technolo-
gy. Winners will be announced at a
ceremony in New York on
September 10, 2026.

The recognition of firms
focused on direct indexing reflects
a broader transformation underway
in wealth management. As digital
tools become more sophisticated
and investors expect highly cus-
tomised financial planning, tech-
nology-enabled personalised
investing is rapidly moving from a
niche offering to a mainstream
strategy. For wealth management
firms, the ability to combine per-
sonalisation with tax efficiency and
operational scale is likely to
become a key competitive advan-
tage in the years ahead.

Direct Indexing Gains Momentum as Wealth
Managers Prioritise Personalised Investing

Laxmangarh | BR Team
Modi University of Science and
Technology, Laxmangarh, and the
Jaipur Chapter of the Public
Relations Council of India (PRCI)
signed a Memorandum of
Understanding (MoU) on
Thursday to strengthen industry-
academia collaboration. Under the
agreement, students will receive
practical training and industry
exposure in the fields of public
relations, corporate communica-
tion, media, management, and
leadership. The MoU was signed
by Dr. Vinod Purohit, Registrar of
the University, and Somendra
Harsh, Chairman of the PRCI
Jaipur Chapter. The event was
attended by Prof. (Dr.) Ashutosh
Bhardwaj, President of the
University; CA Sanjeev Agrawal,
Vice President; Dr. Rajeev Singh,
PRO; and office-bearers from both

organizations. As part of the part-
nership, expert lectures, work-
shops, seminars, internships, live
projects, corporate interaction ses-
sions, media sessions, and skill
development programmes will be
organized. These initiatives will
help students understand industry
practices, enhance their profession-
al competencies, and develop
employability skills.

Dr. Vinod Purohit, Registrar of

the University, said that the institu-
tion's objective is not only to pro-
vide quality education but also to
prepare students to meet industry
expectations. He added that this
collaboration will play a significant
role in students' career develop-
ment and skill enhancement.

Prof. (Dr.) Ashutosh Bhardwaj,
President of the University, said
that close coordination between
industry and educational institu-

tions is essential in today's evolv-
ing professional landscape. He
noted that the MoU will provide
students with practical exposure,
professional networking opportuni-
ties, and new career prospects. He
also emphasized that the university
will continue to promote such col-
laborative initiatives in the future.
Both organizations reaffirmed their
commitment to jointly organize
programmes that promote educa-
tion, innovation, knowledge
exchange, and professional excel-
lence while working continuously
towards the holistic development
of students.

Industry-Academia Collaboration Gets a
New Boost: Modi University, PRCI Sign MoU

New Delhi | BR Team
Agriculture Insurance Company of India
Limited (AIC), India's lead-
ing specialised agriculture
insurer, has been honoured
with the Impact Leadership
Award at the 17th Agriculture
Leadership Awards 2026 for
its outstanding contribution to
strengthening India's agricul-
tural resilience through inclu-
sive, technology-driven, and
farmer-centric insurance solu-
tions. The award was present-
ed by Shri Rajnath Singh,
Hon'ble Raksha Mantri,
Government of India, to Dr.
Lavanya R. Mundayur, Chairman-cum-
Managing Director (CMD), AIC, in
recognition of the Company's transforma-
tive role in protecting millions of farmers
through PMFBY and RWBCIS.

Beyond crop insurance, AIC has
expanded risk protection through innova-
tive insurance solutions for livestock,
aquaculture, poultry, shrimp, and allied
agricultural sectors. By leveraging satel-

lite imagery, remote sensing, artificial
intelligence, geospatial technologies, and

advanced analytics, the Company has
enhanced transparency, accelerated claim
settlements, and strengthened service
delivery. The prestigious recognition reaf-
firms AIC's commitment to innovation,
operational excellence, and empowering
farmers through sustainable, technology-
driven insurance solutions that contribute
to a resilient and future-ready agricultural
ecosystem.

Agriculture Insurance Company of India Limited
(AIC) Receives the Impact Leadership Award at the

17th Agriculture Leadership Awards 2026
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Jaipur | Charu Bhatia
Consumer spending
has long been one of
the strongest pillars of
India's economy, con-
tributing nearly 60%
to the country's Gross
Domestic Product
(GDP). But in recent
years, the country's
consumption story has
become more
nuanced. Instead of
moving in one direc-
tion, urban and rural
markets are displaying
distinct spending pat-
terns that offer valu-
able insights into the
health of the economy
and the opportunities ahead for
businesses.

Urban India continues to be
driven by premiumisation.
Consumers in cities are increas-
ingly spending on experiences,
technology, branded products,
electric vehicles, premium
housing and financial services.
Higher disposable incomes,
digital adoption and easier
access to credit have encour-
aged spending on lifestyle
upgrades rather than just essen-
tial goods. Sectors such as trav-
el, luxury retail, food delivery
and organised retail have bene-
fited from this shift.

In contrast, rural India is wit-
nessing a gradual recovery after
facing challenges from inflation,
erratic weather and rising input
costs. Improved agricultural
output, higher government
spending on rural infrastructure,
and stronger wage growth are
helping restore purchasing
power in many regions. Demand
for two-wheelers, affordable
smartphones, consumer
durables and fast-moving con-
sumer goods (FMCG) is begin-

ning to improve, indicating
renewed confidence among
rural households.

This divergence has prompt-
ed businesses to adopt differen-
tiated strategies. While premium
brands continue to target afflu-
ent urban consumers with high-
value products, companies are
also expanding affordable prod-
uct portfolios for smaller towns
and villages. Many FMCG firms
are introducing low-unit packs,
while automobile manufacturers
are tailoring offerings to suit
varying income segments.

Digital connectivity is also
narrowing the gap between
urban and rural consumption.
The widespread adoption of
smartphones, affordable internet
and UPI-based payments has
enabled consumers in Tier-2,
Tier-3 and rural markets to
access e-commerce platforms,
digital banking and online serv-
ices more easily than ever
before. This has opened new
growth avenues for retailers,
fintech companies and con-
sumer brands.

At the same time, econo-

mists caution that consumption
growth remains uneven.
Inflation, employment trends
and borrowing costs continue to
influence household spending
decisions. While urban demand
has remained relatively resilient,
sustaining rural consumption
will require continued invest-
ment in agriculture, job creation
and infrastructure development.

Looking ahead, India's con-
sumption landscape is expected
to become increasingly diverse
rather than uniform. Businesses
that understand regional prefer-
ences, income variations and
evolving consumer aspirations
are likely to be better positioned
for long-term growth.

Ultimately, the contrast
between urban aspiration and
rural resilience tells an impor-
tant story about India's econo-
my. Together, these markets are
shaping the country's next
phase of growth, making con-
sumption not just an economic
indicator but a reflection of
changing lifestyles, rising
ambitions and expanding
opportunities across the nation.

India's Consumption Story
What Urban and Rural Spending

Reveals About the Economy

Jaipur | BR Team
Actor Huma Qureshi has spoken candidly about
the pressures women continue to face over
appearance, beauty standards and societal expec-
tations, calling for a shift in how women are val-
ued. In a recent conversation on The Divya
Jain Podcast, the actor reflected on body
image, career, privilege, equal pay and
modern relationships, offering a per-
spective that resonates beyond the
entertainment industry.

According to Huma,
women are often judged by
standards they did not cre-
ate. While talent, intelli-
gence and ambition are
important, she believes soci-
ety still places disproportion-
ate emphasis on physical
appearance, with factors such as
weight, skin tone and conventional
beauty continuing to shape public per-
ception.

"A woman's worth is measured by
how attractive she is," Huma remarked,
highlighting the unrealistic expectations
many women navigate throughout their
lives. She pointed out that such judgments
are not limited to celebrities but affect
women across professions and age groups.

The actor also expressed concern
about the influence of social media on
body image, particularly among
younger audiences. While she
believes individuals have every right
to make personal choices regarding
cosmetic procedures or aesthetic
enhancements, she stressed that
these decisions should not become
unrealistic standards that others
feel pressured to follow. In
today's digital world, where edit-
ed images and beauty filters dom-
inate online spaces, Huma
believes conversations around
authenticity have become
more important than ever.

Reflecting on her own
experiences with body sham-

ing, Huma said she chose not to let criticism
define her journey. Instead, she channelled
those experiences into storytelling through her
latest film, Baby Do Die Do, using cinema to
explore issues that have personally affected
her. Rather than focusing on victimhood, she

believes creative expression can become
a powerful way to challenge stereo-

types and initiate meaningful con-
versations.

The discussion also touched upon
nepotism and success in the film
industry. Huma acknowledged that
family connections may provide
easier access to opportunities, but
maintained that sustaining a long-

term career ultimately depends
on talent, hard work and con-
sistency. She observed that
audiences today value authen-
ticity and dedication more than
privilege alone.

Speaking about her pro-
fessional journey, Huma
shared that she now fre-
quently leads projects and
is often among the highest-
paid actors in the cast. She
credited the rise of OTT

platforms for creating
stronger, more layered roles for
women, allowing female actors to
headline stories that were once con-
sidered unconventional. While she
has established herself in the digital
space, she also expressed her ambi-
tion to become one of India's leading
theatrical stars.

Beyond cinema, Huma's remarks
reflect a broader cultural shift. As
conversations around gender equali-
ty, body positivity and self-worth
continue to evolve, more women are
choosing to define success, beauty
and relationships on their own terms.

Her message serves as a reminder that
confidence, individuality and authentici-
ty deserve greater recognition than
appearance alone.

Huma Qureshi on Beauty,
Success and Self-Worth
Huma Qureshi on Beauty,
Success and Self-Worth

A Royal Sparkle

Jaipur | BR Team
Aamir Khan and Gauri
Spratt's intimate wedding
may have been a private
affair, but one detail from
the ceremony has cap-
tured widespread atten-
tion, the bride's bespoke
ruby wedding ring.
Designed as a one-of-a-
kind heirloom rather than
a traditional wedding
band, the handcrafted
piece combines rare gem-
stones, intricate artistry
and months of meticulous
work, making it one of the
most talked-about celebri-
ty jewellery creations of
the year.

The couple tied the knot
on July 5 at Aamir Khan's
Bandra residence in
Mumbai, surrounded by
close family members and
friends. While the celebra-
tions reflected understated
elegance, Gauri's jewellery
stood out for its exception-
al craftsmanship and
unique design.

Created by luxury jew-
ellery house QWEEN, the
ring features an ultra-rare
natural cabochon-cut
Madagascar ruby at its
centre. According to the
brand, sourcing the gem-
stone itself took more
than three months, high-
lighting its rarity. The
ruby is described as being
rarer than "one in a mil-
lion," making it the defin-
ing element of the
bespoke creation.

The making of the ring
was equally remarkable.
The jewellery required
over 256 hours of crafts-
manship and involved the
expertise of 131 artisans,

who worked through every
stage of the process, from
conceptual design and
stone selection to setting,
polishing and final finish-
ing. The result is a cou-
ture-inspired piece intend-
ed to be treasured across
generations.

Unlike conventional
engagement or wedding
rings, the ruby is not
mounted on a simple band.
Instead, it sits within a
crown-inspired gold set-
ting, lending the ring a
regal appearance. The
gemstone has been finished
in a cabochon cut, a
smooth, polished dome
rather than the more com-
mon faceted style. This cut
enhances the ruby's natural
richness and gives it a soft,
luminous glow.

The ring's intricate
detailing extends beyond
the centre stone. The ruby
is supported by a scal-
loped gold gallery that
rises into crown-like
points before flowing into
delicate milgrain beading,
a decorative technique
often associated with vin-
tage heirloom jewellery

and royal collections.
Diamond accents further
enhance the design with-
out overshadowing the
vibrant ruby.

Luxury jewellery is
increasingly moving
beyond trends, with
bespoke creations becom-
ing expressions of person-
al stories, heritage and
craftsmanship. Celebrity
wedding jewellery, in par-
ticular, is shifting towards
custom-made heirloom
pieces that carry emotion-
al significance rather than
simply showcasing expen-
sive gemstones.

Gauri Spratt's wedding
ring perfectly reflects this
evolving approach.
Combining a rare
Madagascar ruby, hand-
crafted detailing and hun-
dreds of hours of skilled
workmanship, the piece is
designed not just as a sym-
bol of marriage but as a
timeless keepsake. More
than a fashion statement, it
celebrates artistry, individ-
uality and the enduring
appeal of jewellery created
to be passed down from
one generation to the next.

Jaipur | Rajshree Upadhyaya
By placing privacy at the heart of
innovation and transforming an
everyday problem into a viable
business opportunity, Rahul Jha
established the startup Sampark
in 2020. The idea was to help
vehicle owners communicate
with others without revealing
their personal mobile numbers.

Rahul noticed that people
often displayed their phone num-
bers on cars and motorcycles so
they could be contacted in case of
parking issues or emergencies.
However, this exposed them to
spam calls and misuse of their
personal information. Determined
to offer a safer alternative, he
launched the venture under the
name NGF132, which was later
rebranded as Sampark in 2025,
giving the company a stronger
and more trustworthy identity.

During the company's growth
journey, Almas Rizvi joined as
Co-founder, strengthening its
vision and operations as the start-
up entered its next phase of
expansion.

Sampark introduced its flag-
ship QR-enabled Vehicle
Contact Tag, allowing anyone to
reach a vehicle owner simply by
scanning a QR code instead of
viewing their personal phone
number. The platform offers
masked phone calls, WhatsApp
messaging, SMS communica-
tion, and emergency contact
services, ensuring secure com-
munication while protecting the
owner's identity.

What appears to be a simple
sticker is actually a thoughtfully
designed, privacy-focused com-
munication solution that
addresses a common problem
faced by millions of vehicle
owners every day.

Creating awareness about
such a new concept was not easy.
The founders had to educate cus-
tomers on why investing in priva-
cy matters. Instead of competing
with traditional vehicle acces-

sories, Sampark focused on high-
lighting the risks of displaying
personal phone numbers publicly
and demonstrated how a small
technological intervention could
eliminate those concerns. As
more customers adopted the
product, the company's reputa-
tion grew through positive user
experiences and word-of-mouth
recommendations, gradually
making Sampark a trusted name
in the vehicle safety and privacy
segment.
Startup Earns Nationwide

Recognition
Sampark gained nationwide visi-
bility after appearing on Shark
Tank India Season 5. Rahul Jha
and Almas Rizvi sought an
investment of Rs. 1 crore in
exchange for 2% equity, valuing
the company at Rs. 50 crore.

During their pitch, the
founders showcased the growing
adoption of their privacy-first
solution and explained how they
had built a profitable business
around a niche yet significant
problem. While the Sharks appre-
ciated the founders' passion and
execution, they expressed con-
cerns about the company's long-
term scalability. As a result,
Sampark did not receive an
investment on the show.

Despite leaving without a
deal, the appearance significantly
increased the brand's visibility

and introduced millions of view-
ers to the importance of protect-
ing personal information through
smart technology.

Continuing to Provide
Secure Communication for

Vehicle Owners
Today, Sampark has evolved well
beyond its startup phase and con-
tinues to expand its operations.
According to the company, its
QR-enabled vehicle contact solu-
tion is now being used across all
28 states of India. It has also
reached customers in Nepal, Sri
Lanka, and Indonesia.

Alongside its vehicle privacy
tags, Sampark continues to pro-
vide secure communication serv-
ices for vehicle owners while
exploring partnerships with busi-
nesses, residential communities,
and fleet operators.

According to the company's
latest update, it has nearly 950,000
active tags and continues to record
strong year-on-year growth.

From an idea inspired by a
simple parking inconvenience to
becoming a nationally recog-
nized brand featured on Shark
Tank India, Sampark's journey
demonstrates how solving a
practical everyday problem
through thoughtful innovation
and prioritizing customer priva-
cy can create lasting value and
sustainable business growth.

Emerging
Entrepreneur

Building a Business by Putting
Privacy at the Centre of Innovation

Journey of Sampark’s Founders, Rahul Jha and Almas Rizvi

Inside the Rare Ruby Ring Aamir
Khan Chose for Gauri Spratt

'Women Deserve to Be Valued Beyond Their Appearance'
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T he global burden of can-
cer is expected to rise dra-
matically over the next

few decades unless countries
strengthen prevention, early
detection and treatment serv-
ices, according to the World
Health Organization's (WHO)
Global Status Report on
Cancer 2026. The report esti-
mates that the number of new
cancer diagnoses each year
could climb to nearly 35 mil-
lion by 2050, marking an
almost 70% increase from
current levels.

At present, around 20.6 million
new cancer cases and nearly
10 million cancer-related
deaths are recorded world-
wide every year. Cancer
remains the second leading
cause of death globally, plac-
ing a significant emotional,
social and economic burden

on patients, families and
healthcare systems.

The WHO attributes the project-
ed rise to a combination of
population growth, ageing
populations and increasing
exposure to preventable risk
factors. Since the likelihood
of developing cancer increas-
es with age, countries with
expanding elderly populations
are expected to see a greater
disease burden. Lifestyle-
related factors such as tobacco
use, obesity, unhealthy diets,
alcohol consumption and
physical inactivity continue to
fuel cancer incidence.
Environmental pollution and
infections like human papillo-
mavirus (HPV) and hepatitis
B, both of which can be pre-
vented through vaccination,
also contribute to rising cases.

Despite advancements in cancer
diagnosis and treatment,
access to quality care remains
highly unequal across the

world. The report highlights
that people in low- and mid-
dle-income countries often
face delayed diagnoses due to
limited screening facilities,
shortages of trained special-
ists and inadequate access to
essential medicines and radio-
therapy. These barriers fre-
quently result in poorer sur-
vival outcomes and greater
financial hardship for affected
families.

WHO Director-General Dr.
Tedros Adhanom
Ghebreyesus stressed that
cancer survival should not
depend on where a person is
born or their income level. He
called for stronger global
cooperation to address health-
care inequalities and improve
access to life-saving cancer
services.

The report also underlines that a
substantial proportion of can-
cers can be prevented through
public health measures.

Strong tobacco-control poli-
cies, widespread HPV and
hepatitis B vaccination,
healthier dietary habits, regu-
lar physical activity and
reduced alcohol consumption
can significantly lower cancer
risk. Improving air quality and
limiting exposure to environ-
mental pollutants are equally
important preventive strate-
gies.

Early detection remains another
critical pillar in reducing can-
cer deaths. Regular screening
for cancers, such as breast,
cervical and colorectal, can
identify disease at an earlier,
more treatable stage, improv-
ing survival rates. The WHO
is urging governments to
increase investments in pre-
vention, screening, diagnosis,
treatment and supportive care
to ensure equitable access to
quality cancer services and
curb the growing global can-
cer burden.

Could Reach 35 Million a Year by
2050, WHO Calls for Urgent ActionCancer

Cases 

India Gets First Once-
Weekly Insulin as Novo
Nordisk Launches New

Diabetes Therapy

India is home to one of the world's largest
diabetes populations, with over 10.1
crore people living with diabetes, more
than 13.6 crore individuals with predia-
betes, and around 9 lakh people affected
by Type 1 diabetes. While insulin is
essential for people with Type 1 diabetes
and eventually required by many with
Type 2 diabetes, experts say a large num-
ber of eligible patients delay or avoid
insulin therapy because of the inconven-
ience and anxiety associated with daily
injections.

Novo Nordisk believes the once-weekly
formulation could improve treatment

adherence and encourage earlier initia-
tion of insulin. The company has priced
the 1 ml FlexTouch pen (700 units) at Rs.
2,611 and the 3 ml pen (2,100 units) at
Rs. 7,833. Based on an indicative weekly
requirement of 70 units, the cost works
out to approximately Rs. 261-263 per
week.

Medical experts say the therapy delivers
insulin gradually over seven days, help-
ing maintain steady blood sugar levels
while reducing fluctuations that can trig-
ger hypoglycaemia, or dangerously low
blood sugar. Unlike conventional basal
insulin, insulin icodec is highly concen-

trated, allowing patients to receive their
weekly dose through a single injection
without compromising effectiveness.

Clinical evidence from the ONWARDS trial
programme found that once-weekly
insulin icodec achieved better reductions
in HbA1c, an important marker of long-
term blood glucose control, compared
with once-daily insulin glargine U100.
The therapy also demonstrated compara-
ble safety and enabled more patients with
Type 2 diabetes to reach target blood
sugar levels without experiencing hypo-
glycaemia.

Healthcare experts note that India's diabetes

burden continues to grow, while treat-
ment gaps remain significant. Studies
have shown that only a fraction of
patients who require insulin actually
receive it, and many begin treatment sev-
eral years later than recommended.

While the once-weekly insulin marks an
important advancement in diabetes man-
agement, specialists emphasise that it is
not suitable for every patient. Individuals
should consult an endocrinologist or
treating physician to determine whether
the therapy is appropriate for their med-
ical condition, treatment goals and over-
all diabetes management plan.

BR
Team
Jaipur

I ndia has become one of the first coun-
tries to introduce once-weekly basal

insulin therapy, with Danish pharmaceuti-
cal company Novo Nordisk launching Awiqli (insulin
icodec) for adults living with Type 1 and Type 2 dia-

betes. The therapy, approved for use through the
FlexTouch pen device, reduces the number of insulin

injections from 365 annually to just 52, offering a poten-
tially simpler treatment option for millions of patients.
The launch positions India as the sixth global market

to receive the therapy and is expected to address
one of the biggest barriers to insulin use, the

fear of daily injections. According to the
company, the product will be manufac-

tured in Denmark and imported
into India.





New Delhi|  BR Team
Ugreen has introduced a
new power bank in the mar-
ket with a 25,000mAh bat-
tery. The power bank is pro-
vided with 200W output. It
comes equipped with built-
in cables. It has two USB-C
cables. The power bank gets
a color display on the front
side. It provides real-time
data. The USB-C cable pro-
vides 100W power output.
At the same time, if two
USB-C cables are used
together, it can provide a
total output of 200W. The
weight of the device is 623
grams. The company has
introduced it inside a PC and
ABS plastic casing. Let's
know about its price and
other features.

Price
Ugreen PB728 25,000mAh
power bank has been intro-
duced by the company in the
Chinese market. Its price is
359 yuan (approximately
Rs. 5,000). It can be pur-
chased from the company's
official website.

Specifications
Ugreen PB728 200W power
bank comes with a
25,000mAh battery. It
comes equipped with built-
in cables. It has two USB-C
cables. One cable is a 65cm

retractable cable which is
available on the top. While
another cable is 30cm long
and is provided on the side.
It can also be used for carry-
ing. For users who want to
use their own cable, the
company has also provided
a USB-C port and a USB-A
port. The power bank gets a
color display on the front
side. It provides real-time
data. For example, it shows
the remaining battery. Along
with this, it also displays the
charging and discharging
speed. The USB-C cable
provided in it offers 100W
power output. At the same
time, if two USB-C cables
are used together, it can pro-
vide a total output of 200W.
For Xiaomi users, the com-
pany has provided its special
MiPPS fast charging proto-
col. It provides 90W speed.
With the help of a single
USB-A port, 33W output is
available. The power bank
also takes less time to
charge. It has been provided
with 100W input. It can be
charged through a standard
USB-C port or with the help
of built-in cables. The
dimensions of this power
bank are 158 x 54 x 50mm.
The weight of the device is
623 grams. 
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New Delhi | BR Team
Vivo's sub-brand iQOO, which holds a
significant share in the smartphone mar-
ket, will launch its new smartphone in
India this month. The iQOO Z11 Lite
will be powered by the MediaTek
Dimensity 6300 processor. This smart-
phone may come with a 6,500 mAh bat-
tery. Nipun Marya, CEO of iQOO India,
informed through a post on social media
platform X that the iQOO Z11 Lite will
be launched in India on July 24. A
microsite for this smartphone has gone
live on the e-commerce platform
Amazon. The iQOO Z11 Lite will use an
octa-core MediaTek Dimensity 6300
chipset. This smartphone will be avail-
able in Solar Flame and Midnight Blue
color options.
The company claims that the iQOO Z11
Lite has scored more than 5,79,000
points on the AnTuTu benchmarking
platform. The rear side of this smart-
phone will feature Dynamic Light,
which will flash in different colors for
calls and notifications. It will also
include some artificial intelligence (AI)-
related features. The iQOO Z11 Lite may
come with a 6.74-inch HD+ LCD touch-
screen with a peak brightness level of
1,200 nits. A 5-megapixel camera can be
provided on the front of this smartphone
for selfies and video calls.
The iQOO Z11 Lite may come with a
6,500 mAh battery with support for 44W
wired fast charging. This smartphone
may feature a 50-megapixel primary
camera inside a pill-shaped camera mod-
ule on the rear. It may also include an
LED flash.
The iQOO Z11 may also be launched in
India soon. This smartphone has already
been launched in the international mar-
ket. The version of iQOO Z11 to be
introduced in India may be different
from its international model. This smart-
phone has been introduced in China and
Malaysia with different hardware config-
urations. The variant launched in China
uses the MediaTek Dimensity 8500
chipset, while the model introduced in
Malaysia uses the Snapdragon 7s Gen 4
chipset. Both variants come with a 6.83-
inch AMOLED display and a 9,020 mAh
battery. The prototype listing of this
smartphone has appeared on the bench-
marking platform Geekbench AI.

New Delhi | BR Team
Motorola is set to launch its new premi-
um smartphone, the Motorola Edge 70
Max, in the Indian market. The phone
will be a new model in the company's
Edge 70 lineup. It features a different
flat-frame design with slim display
bezels, which is different from the
curved display seen in the previous
models of this series.
The Motorola Edge 70 Max is sched-
uled to launch in the Indian market on
July 15 at 12 PM. After the launch, the
smartphone will be available for pur-
chase through Motorola's official web-
site, the e-commerce platform Flipkart,
and leading retail stores across the
country.
Motorola Edge 70 Max Features and

Specifications
The official promotional teasers have
revealed several details related to the
performance and display of the

Motorola Edge 70 Max. The Edge 70
Max features a Quad HD+ display with
7,000 nits peak brightness, making it
easily visible even outdoors. The smart-
phone is powered by the Qualcomm
Snapdragon 8 Gen 5 mobile chipset.
This makes it flagship hardware for
high-performance tasks and enhanced
processing capabilities. The Edge 70
Max also comes with magnetic wireless
charging support, marking a major
design shift for the brand's connectivity
ecosystem.

According to reports, the smart-
phone will be equipped with a higher-
capacity battery to support the
improved hardware. The official
graphics show the smartphone in mul-
tiple color options, including Light
Blue and Sage Green finishes. On the
rear panel, it features a square-shaped
triple-camera module placed on a flat
backplate.

iiQQOOOO  ZZ1111  LLiittee  
smartphone to launch in India

on July 24 with MediaTek
Dimensity 6300 processor

Motorola Edge 70 Max to launch in India on July 15

Ugreen
launches 25,000mAh power

bank with 200W power output

New Delhi | BR Team
Sony India has expanded its premi-
um Alpha lineup with the launch of
the new Alpha 7R VI full-frame
mirrorless camera. According to
the company, the camera has been
designed for professional photog-
raphers and filmmakers, offering
high resolution, fast performance
and advanced AI features.

The Sony Alpha 7R VI features
an approximately 66.8-megapixel
back-illuminated fully stacked
Exmor RS™ CMOS sensor. It is
paired with the BIONZ XR2™
image processing engine, which
delivers enhanced image quality
and high-speed performance. The
camera also comes with an AI-
based subject recognition feature
that enables more accurate focus-
ing by identifying different sub-
jects. The company has also intro-
duced the new XLR-A4 XLR

Adapter to enhance the camera's
audio capabilities. It supports 32-
bit float audio recording, provid-
ing superior sound quality 
for professional video production.
The Alpha 7R VI is equipped with
a 5-axis optical image stabiliza-
tion system, which helps capture
stable and sharp images even
when the camera is shaken.
According to the company, the
sensor performs well in low-light
conditions and delivers up to 16
stops of dynamic range.

Powered by the BIONZ XR2
engine with an AI processing unit,
the camera can capture continuous
shots at up to 30 frames per sec-
ond. It also features Real-time
Recognition AF+, which helps
maintain accurate focus on fast-
moving subjects. The Sony Alpha
7R VI is powered by the new NP-
SA100 high-capacity battery.

According to CIPA standards, it
can capture up to 710 images using
the LCD monitor and 600 images
using the viewfinder. The camera
is equipped with an approximately
9.44-million-dot OLED viewfind-
er that supports HDR and
enhanced colour reproduction.

For videography, the camera
supports 8K 30p video recording
with 8.2K oversampling. It also
supports full-frame 4K video
recording at 60p and 120p.
Combined with its improved
image stabilization system, the
camera delivers smooth and stable
handheld video recording. The
camera body is constructed using a
magnesium alloy, making it light-
weight and durable. It also features
a 4-axis multi-angle LCD monitor,
dual USB Type-C ports, and sup-
port for Camera Authenticity
Solution.

India launches Alpha 7R VI camera with
66.8-megapixel sensor and AI features
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Demand for electric two-wheelers in
the country continues to remain
strong. Sales in this segment reached
193,735 units in June 2026, register-
ing a 74.98 percent increase com-
pared to the same period last year.
Rising petrol prices and the growing
preference for electric mobility
among consumers have given fresh
momentum to the market. The latest
data released by the Federation of
Automobile Dealers Associations
(FADA) also reflects significant
changes in the performance of lead-
ing companies.

TVS Motor emerges as the 
market leader

TVS Motor registered the highest
sales in the electric two-wheeler
market in June by selling 47,064
units, securing the top position. The
company's sales increased by more
than 76 percent compared to June
last year. Driven by the strong
demand for the iQube electric scoot-

er, the company recently crossed the
milestone of manufacturing one mil-
lion units of the model. The iQube is
among the best-selling electric scoot-
ers in the country.

Bajaj and Ather record 
strong growth

Bajaj Auto secured the second posi-
tion by selling 43,306 units in June.
The popularity of the Chetak electric
scooter helped the company register
a year-on-year sales growth of more
than 80 percent. Ather Energy ranked
third with sales of 31,230 units. The
company's sales increased by nearly
95 percent compared to the same
month last year. Ather's Rizta family
scooter recently crossed the mile-
stone of three lakh units in sales and
contributed a significant share to the
company's overall sales.

Hero MotoCorp records the
fastest growth

Hero MotoCorp secured the fourth
position by selling 21,820 electric
scooters in June. The company's
sales surged by more than 175 per-

cent compared to the same month
last year, making it one of the
fastest-growing players in the seg-
ment. The expansion of its electric
scooter portfolio and growing cus-
tomer acceptance helped drive this
performance.
Ola Electric slips, increases focus

on investment
Ola Electric, which held a major
share of the electric two-wheeler
market until last year, slipped to the
fifth position in June. The compa-
ny's sales declined by nearly 22
percent compared to the same peri-
od last year. However, to strength-
en its future strategy, Ola Electric
recently announced an investment
of Rs. 2,000 crore in EV and bat-
tery manufacturing. This invest-
ment will be made in its two whol-
ly-owned subsidiaries, Ola Cell
Technologies and Ola Electric
Technologies, and is expected to
strengthen the company's manufac-
turing capacity and technological
development.

E-two-wheeler sales gain strong momentum in June

Sony 

Electric two-wheeler sales rise
nearly 75% year-on-year in June

Rising petrol prices and increasing
demand boost electric vehicle market

TVS Motor tops the market, Bajaj Auto and
Ather Energy secure second and third positions
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